
USA  HOCKEY SAHA MEETINGS

August 7-8, 2010 – Kennesaw, GA



Intro

• Launched September 2006

• Ages 4-8

• FREE 

• 4-week learn to play

• Nashville area beginner 

hockey program

• Host six sessions annually



How It Works
• Marketing

– In-game, broadcast, schools, 

parent magazine, community 

calendars, rinks, etc.

• Online registration

– nashvillepredators.com/goal

• Partnership between local 

rinks and Nashville Predators



Nashville Predators Commitment

• Financial

• Equipment 

maintenance/storage

• Creative collateral, promotion

• Lead instructor

• Player/coach/alumni/mascot 

appearance

• Giveaways, certificates, ticket









Rink Commitment

• Donate skate rental/ice time

• On-ice support:

– Hockey staff, house league 

coaches, high school volunteers

• Incentives for league sign-ups

• USA Hockey free 

membership

– Ages 6-and-under



Stats

• 1,200 graduates since 2006

• 10% female participation

• Greater interest four-to-six 

year-olds

• 15% retention into leagues

• 125% season increase (USA 

Hockey, 2007)

• Out-of-area sessions



Conclusion

• Positive PR in the community

• Turn-key

• Target first-time hockey 

players/fan

• Entry level opportunity 

• Growth at younger ages

• Focus on retention



www.nashvillepredators.com/goal
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